







Domestic tourism forecasts
2021-22 to 2025-26









Tourism Research Australia 
Australian Trade and Investment Commission (Austrade) 
Email: tourism.research@tra.gov.au 
Web: www.tra.gov.au 
Publication date: December 2021 





Acknowledgements
As part of the forecasting process, Tourism Research Australia (TRA) established the Tourism Forecasting Reference Panel (the Panel) comprising experts from industry and government. TRA acknowledges the contribution of the Panel members.





Copyright
Copyright © Commonwealth of Australia 2021
The material in this document is licensed under a Creative Commons Attribution – 4.0 International licence, with the exception of: 
the Commonwealth Coat of Arms 
the Australian Trade and Investment Commission’s logo 
any third-party material 
any material protected by a trademark 
any images and photographs.
More information on this CC BY licence is set out at the creative commons website: https://creativecommons.org/licenses/by/4.0/legalcode.
Attribution
Before reusing any part of this document, including reproduction, public display, public performance, distribution, dissemination, communication, or importation, you must comply with the Attribution requirements under the CC BY licence. Enquiries about this licence and any use of this document can be sent to: advisory@austrade.gov.au.

Use of the Coat of Arms The terms under which the Coat of Arms can be used are detailed on the Department of the Prime Minister and Cabinet website at pmc.gov.au/ government/commonwealth-coat-arms. 

Disclaimer
This report has been prepared by the Commonwealth of Australia represented by the Australian Trade and Investment Commission (Austrade). The report is a general overview and is not intended to provide exhaustive coverage of the topic. The information is made available on the understanding that the Commonwealth of Australia is not providing professional advice.
While care has been taken to ensure the information in this report is accurate, the Commonwealth does not accept any liability for any loss arising from reliance on the information, or from any error or omission, in the report.
Any person relying on this information does so at their own risk. The Commonwealth recommends the person exercise their own skill and care, including obtaining professional advice, in relation to their use of the information for their purposes. The Commonwealth does not endorse any company or activity referred to in the report, and does not accept responsibility for any losses suffered in connection with any company or its activities.

This work should be attributed as Domestic Tourism Forecasts 2021-22 to 2025-26, Tourism Research Australia, Austrade, Canberra. 
This report is available at tra.gov.au/domestic/domestic-tourism-forecasts
Further enquiries are welcome at tourism.research@tra.gov.au 


Contents
Acknowledgements	1
Overview	3
Comments on methodology	3
Summary of findings	4
National forecasts	5
The national outlook	5
Forecasts by purpose of travel	7
Economic factors affecting the national forecasts	9
State and territory forecasts	11
The outlook for domestic tourism	11
Factors driving variations in the pace of recovery	12
Risks	12
Forecast methodology	13
Data sources and references	16
Appendix A – State and territory graphs	17





[bookmark: _Toc89671614]Overview
The COVID-19 pandemic has had a devastating effect on Australia’s visitor economy. Overall, tourism losses since the start of the pandemic (March 2020 to June 2021) have totalled $101.7 billion.[footnoteRef:1]  [1:  Tourism Research Australia (September 2021), ‘National Visitor Survey (NVS) Year Ending June 2021’, available online.] 

International travel has remained at record lows since March 2020. Any recovery in international tourism remains dependent on the further opening up of Australia’s international border and changes to restrictions on international travel in source markets. 
Domestic tourism, which accounts for a large majority of the total visitor economy, has also been severely affected by the pandemic.[footnoteRef:2] However, the recovery is already underway in the domestic sector and is expected to continue in 2022.  [2:  Domestic tourism accounted for 77 per cent of total tourism expenditure in Australia in 2019. This measure of the visitor economy excludes international students who stay for longer than 12 months without returning home. Including expenditure in Australia by international students irrespective of the length of stay increases the size of the total visitor economy, and reduces the domestic share to 64 per cent (in 2019).  ] 

This report documents how the domestic tourism industry is expected to recover from the pandemic-induced downturn. Forecasts are made over a five-year future timeframe and are provided for individual states and territories as well as nationally.
[bookmark: _Toc89671615]Comments on methodology
The forecasts in this report combine evidence-based models with market intelligence, relevant research, and the best available data. This was also the case in previous years. However, this year’s approach for short-term forecasts incorporates additional judgments, given the importance of factors such as policies on state border controls. These judgments are based on public policy announcements, likely behavioural responses to travel, and factors such as aviation capacity and the accommodation outlook. 
Insights from TRA’s Tourism Forecasting Reference Panel are also very important. This panel has supported TRA over many years and is made up of industry and government experts. Steps in the forecasting process and the adjustments made to our approach this year are detailed in the Forecast methodology section of this report. 
There are no forecasts for international tourism in this report as the outlook for international tourism remains highly uncertain and is reliant on government decisions both in Australia and abroad regarding international border policies. TRA intends to resume production of annual international tourism forecasts (and its detailed components) next year. 
Reporting is on a financial year basis unless otherwise specified.[footnoteRef:3] To assist users, forecast data are available to download on both a financial year and calendar year basis. Data can be found in the spreadsheets that accompany this report on the TRA website. [3:  This report uses fiscal years as the comparison unit, whereas other documents like the THRIVE 2030 strategy use calendar years: marginal differences are to be expected.] 

[bookmark: _Toc89671616]Summary of findings
Domestic visitor nights declined sharply in early 2020 as a result of the nationwide pandemic-induced lockdown (Figure 1). As those restrictions eased, domestic tourism demand started returning to 2019 levels (pre-pandemic level). Domestic visitor nights in January to April of 2021 were only 6 per cent down on the first four months of 2019, and 35 per cent above the same period in 2020. 
Figure 1 - Recent performance of domestic tourism: visitor nights

Domestic visitor nights declined again in mid-2021 as several states experienced widespread lockdowns in response to Delta variant outbreaks. Domestic tourism is forecast to rebound at a similarly rapid pace from these lockdowns. Domestic visitation is forecast to return to around its pre-pandemic level in 2022-23, then surpass that previous peak in 2023-24. 
Factors supporting domestic growth over this period include:
· the reopening of state borders 
· declining risk of lockdowns 
· pent-up demand for travel 
· accrued leave and disposable income during lockdowns 
· incentivisation from government travel subsidies and support payments
· marketing by the tourism industry  
· increasing traveller confidence about domestic travel, and
· ongoing barriers to international travel (cost, complexity and hesitancy).  
Together with this projected national recovery, the domestic visitor economy of each of the states and territories is forecast to return to its pre-pandemic level by the end of 2023-24.
The three key risks to the forecasts presented in this report are:
greater-than-expected substitution from domestic to outbound travel,
a departure from the current government guidelines (i.e. the National Plan to transition Australia’s National COVID-19 Response), and
future major, uncontained outbreaks that drastically reduce the desire or ability to travel.

[bookmark: _Toc89671617]National forecasts 
[bookmark: _Toc89671618]The national outlook 
TRA data show that the lockdowns and travel restrictions in place at various times over the past two years have been detrimental to tourism activity. Fortunately, lockdowns in Australia are likely to be much more isolated and infrequent in the future according to the National Plan to transition Australia’s National COVID-19 Response (‘National Plan’). This is very positive for the domestic visitor economy. 
The forecasts indicate that domestic tourism has resumed its recovery from October 2021, following the easing of restrictions in parts of Australia. Growth in visitation is expected for the rest of 2021-22 and is forecast to continue through 2022-23. Domestic tourism is forecast to return to an average pre-pandemic level in 2022-23, and to surpass its 2018-19 peak the following year. A more moderate growth trajectory is forecast for the period between 2023-24 and 2025-26. 
There are a number of temporary factors driving growth in the near-term. These are discussed in the Economic factors affecting the national forecasts section of this report. The main downside risks to the forecasts, including future virus outbreaks, are discussed in the Risks section of this report.
Visitor nights
As a result of extended lockdowns in various states and territories between July and October 2021, domestic visitor nights in 2021-22 are expected to remain around 17 per cent lower than the 2018-19 peak. The number of visitor nights is then forecast to increase by 20 per cent in 2022-23 to return to around pre-pandemic levels. Growth moderates over subsequent years as temporary and one-off factors, such as pent-up demand and reconnecting with family, subside. In this more normal environment, domestic tourism is forecast to increase roughly in line with population growth. 
Trips
The number of domestic trips is estimated to have already troughed in 2020-21 and is forecast to rise strongly in both 2021-22 and 2022-23 (Figure 2). The number of trips includes both overnight trips and day trips. 
The number of day trips is forecast to increase by 14 per cent in 2021-22 and by 15 per cent in 2022-23. The recovery in domestic day trips is stronger than overnight trips in the current year (2021-22). The risk of lockdowns and state border closures during part of this period imposes a larger negative impact on overnight trips than on day trips. Day trips generally require less pre-planning than overnight trips and can be undertaken closer to home. Day trips are expected to see continued growth in 2022-23, returning to pre-pandemic levels, as Australians take advantage of opportunities to reconnect with family and friends, attend events, and explore their surroundings. 
The number of domestic overnight trips is expected to increase by 4 per cent in 2021-22 and by 21 per cent in 2022-23 to reach over 111 million overnight trips. The forecast visitation in 2022‑23 represents an average of 5 overnight trips per year for each person aged 15 years or older. This is a similar rate of travel per person as in pre-pandemic years. 
Over the two years from 2023-24 to 2025-26, domestic overnight trips are forecast to increase at an annual average growth rate of 2.7 per cent to reach over 123 million. A similar rate of growth is expected for domestic day trips (3.3 per cent average annual growth) to reach over 255 million in 2025-26. 


Figure 2 - Domestic overnight and day trips taken














Expenditure
Modelling suggests that in 2022-23, overnight visitor expenditure will reach $80.2 billion, and day trip expenditure $25.5 billion in nominal terms (Figure 3). These figures are in line with the pre-pandemic level in 2018-19, indicating that tourism expenditure is forecast to recover sooner than the number of trips or visitor nights. 
Total domestic visitor expenditure is expected to grow by 5.9 per cent on average in each of the two years from 2023-24, to reach $127.7 billion in 2025-26 in nominal terms. Despite the higher number of day trips taken each year, overnight visitor trips account for three-quarters of total annual domestic tourism expenditure. This reflects the higher average spend of overnight trips compared with day trips (for example, in 2019, the average spend was $687 per overnight trip and $106 per day trip). 
Figure 3 - Domestic visitor expenditure on overnight and day trips


	












[bookmark: _Toc89671619]Forecasts by purpose of travel
All three major travel segments, holiday, visiting friends and relatives (VFR), and business travel, are forecast to rebound. By travel purpose, leisure travel (holiday and VFR) is expected to recover faster in coming years than business travel (Figure 4). 
The forecasts suggest that:
· Travel for VFR is the first segment to fully recover as Australians seek to reconnect with family and friends after an extended period of separation during the pandemic. 
· Travel for holiday purposes, the largest category, contributes most to growth over the next two years. Holiday travel declined by more than the other categories relative to the 2018-19 level, reflecting its discretionary nature and restrictions in place for this type of travel. 
· Travel for business purposes is slower to recover than leisure travel. Nevertheless, business travel is forecast to eventually return to pre-pandemic levels. This reflects a growing desire for organisations to reunite, the enduring value of face-to-face meetings for decision-making and the role of the events sector in building business relationships. 
· Travel for ‘other reasons’, the smallest category (around 5 per cent of total domestic visitation), has been more stable than the three main categories over the pandemic period. This category encompasses mainly education-related, employment and health-related travel. These reasons for travel were often subject to exemptions from travel bans. 


Figure 4 – Domestic visitor nights by purpose of travel













Businesses may be more constrained than individuals when reinstating travel plans, and slower growth in business travel in the near-term reflects the following three factors: 
1. The availability of efficient alternative communication methods allows business meetings to be conducted both online and in-person. Businesses are expected to permanently adopt some changes to business communication methods that were implemented during the pandemic, such as virtual meetings instead of face-to-face meetings for more routine matters. 
There is less pent-up demand in this sector because essential business travel was permitted during travel restrictions, whereas leisure travel was severely restricted. 
Business travellers tend to have shorter stays and undertake date-dependent travel. The risk of changes to travel schedules may deter business travellers more than travellers planning longer visits that are not tied to a particular date. This is not expected to present a significant constraint to business travel beyond the near-term, as the risk of lockdowns/quarantine requirements and border closures diminishes.
Critical to the recovery of business travel will be overcoming community concerns regarding travel safety.
[bookmark: _Ref89332726][bookmark: _Toc89671620]Economic factors affecting the national forecasts
The strength of the projected recovery in domestic tourism, particularly in the near-term, is underpinned by a number of factors. These factors are discussed below and include:
· reopening of state borders 
· declining risk of lockdowns 
· pent-up demand for travel 
· accrued leave and disposable income during lockdowns 
· incentivisation from government travel subsidies and support payments
· marketing by the tourism industry  
· increasing traveller confidence to travel domestically, and
· barriers to international travel (cost, complexity and hesitancy).  
Forecasts are conditioned on the National Plan suggesting that lockdowns are now less likely as a result of high double-dose vaccination rates. As travel restrictions ease, Australians are expected to return to their previous travel habits, seek opportunities to reconnect with family and friends, and participate in events that support the visitor economy. 
· Sentiment indicators suggest that Australians are keen to travel once internal borders reopen, and many are actively planning their next getaway. 
· Data available for October 2021 suggest that some activity resumed immediately after lockdown measures were eased. 
· TRA’s Trip Rate[footnoteRef:4] measure increased in both October and November 2021, following the easing of travel restrictions in parts of Australia (Figure 5). The trip rate had earlier declined from around the time of the mid-2021 Delta variant outbreaks and consequent lockdowns.  [4:  The overnight trip rate reports the share of survey respondents in the month that report having returned from an overnight trip in the preceding four weeks.  ] 

· TRA data similarly show that domestic tourism rebounded rapidly from lockdowns in 2020. A similar trajectory is envisaged in the near-term forecasts. 
The household saving rate increased substantially over the pandemic period, and household disposable income has been high. Households are now expected to spend some of those accumulated savings as opportunities for spending open up. Leave balances may have also accumulated over the pandemic period and may enable Australians to undertake additional travel. 

Figure 5 – Domestic overnight trips and trip rate













In the near term, it is also expected that domestic tourism will continue to benefit from a slower rebound in outbound travel than in domestic travel. Any recovery in outbound travel is likely to be rapid, as it rises from an extremely low base. Some of the factors supporting a rebound in outbound travel are similar to those affecting demand for domestic travel such as increasing airline capacity, pent-up demand, and desire to reconnect with family. However, the recovery in outbound travel is forecast to lag the recovery in domestic travel due to additional hurdles and risks overseas travellers face. Examples of additional risks and hurdles that outbound travellers from Australia may encounter include:
· International travel may be subject to disruptions associated with quarantine requirements at the destination as well as other measures such as virus testing. 
· The prolonged pandemic and ongoing focus on health and safety may make Australians hesitant to visit certain countries. 
· Australians concerned about acquiring or passing on the virus to vulnerable individuals may also hold off travelling internationally initially. 
· International travel is often a larger expense, requires additional time (leave balances), and is more complex to organise than a domestic trip.
In contrast, domestic travel is expected to benefit from a continuation of recent travel habits, marketing and incentives schemes directed at domestic travel, and lower perceived and actual barriers to travel. However, a greater-than-expected substitution from domestic to outbound travel is a risk to these forecasts and is discussed in the Risks section of this report.  
When assessing the likely path of recovery, TRA has considered the expected impact of changes to travel habits resulting from the recent pandemic experience. These include the consequences of increased remote working, barriers to travel for unvaccinated and vulnerable individuals, various ongoing public health measures and supply side adjustments in the tourism industry.    
[bookmark: _Toc89671621]State and territory forecasts
[bookmark: _Toc89671622]The outlook for domestic tourism
The domestic visitor economy of each of the states and territories is forecast to return to its pre-pandemic level by the end of 2023-24. While states and territories have had different experiences so far in the pandemic, visitation in every state and territory is expected to return to 2018-19 levels within a couple of years (Figure 6). Growth is then expected to continue in the following years for all states and territories. 
The main point of difference in the recovery paths of the various states and territories is that domestic tourism in Victoria is forecast to take longer than other states to return to pre-pandemic levels. This reflects prolonged lockdowns over the past two years. New South Wales and the territories also follow a slightly slower path in the near-term because of recent lockdowns. The other states largely recover their pre-pandemic level in 2022-23 (one year earlier than Victoria and New South Wales). Other factors affecting the rate of recovery across the states are discussed in the next section of this report. 
In line with the National Plan, the risk of lockdowns eases once all jurisdictions have achieved the 70 per cent double dose vaccination rate – likely by the end of December 2021. As double-dose vaccination rates increase further, internal state borders are generally expected to remain open. The forecasts are subject to change if, for example, there are prolonged unexpected state borders closures – see Risks section. 

Figure 6 – Forecast return to previous peak by state/territory: Domestic visitor nights












[bookmark: _Toc89671623]Factors driving variations in the pace of recovery 
Differences in the speed of recovery across the states and territories reflect variations in the decline in domestic tourism to-date, policy changes and the composition of domestic travel in the region. The forecasts account for some of these variations in the following ways:
· States that experienced additional lockdowns are more likely to have seen larger declines in domestic tourism. After lockdowns end, these states are more likely to experience the sharp rebound in domestic tourism associated with removing barriers to travel and pent-up demand. Longer lockdowns are forecast to be more likely to result in new travel habits rather than quick reversions to pre-crisis behaviours.
· States with ongoing internal border controls are expected to have less growth in interstate travel. The share of interstate travel relative to intrastate travel in a region varies. Therefore, the impact of prolonged border closures varies across the states. 
· The forecasts also account for differences in the composition of domestic travel nights in each tourism region. As mentioned previously, travel for leisure purposes is expected to recover more quickly than travel for business purposes. Moreover, across the states, there are differences in the composition and reason for travel within these groups that may affect the expected growth rate. For example, while virtual meetings are expected to remain a practical alternative for consulting and finance projects, they are less able to replace site visits in the construction and mining industry. Therefore, the industry composition in a state may affect the forecast rate of growth of business travel. 
· The share of regional versus city-based travel is accounted for in the forecasts. Travel to regional areas, particularly those within a few hours of capital cities, experienced smaller reductions than travel to capital cities over the pandemic period.
· Other state-specific factors considered include region-specific travel incentives and upcoming major events.
Appendix A contains graphs showing the forecast growth in domestic travel by purpose for each of the states and territories. 
[bookmark: _Ref89267408][bookmark: _Ref89267808][bookmark: _Ref89267826][bookmark: _Toc89671624]Risks
Forecasts presented above are based on the latest available data and information. They use data available to October 2021 and input from the expert panel collected in September 2021. In the current, rapidly evolving environment, there continue to be changes to health advice, border policies and economic forecasts that could impact the forecasts for domestic tourism presented here. Note that the official TRA monthly tourism data for September were not available at the time of forecasting.  
The three main risks to the forecasts are:
1. Forecasts are conditioned on the National Plan suggesting that lockdowns will be less frequent after double dose vaccination rates pass 70 per cent.[footnoteRef:5] Forecasts have been prepared at a time when restrictions are easing, and many state borders are expected to open before the end of 2021.  [5:  See COVID-19 vaccination daily rollout update on the Department of Health website for up-to-date progress on vaccination rates of Australian states and territories. ] 

Major deviations from this plan and messaging from state governments, such as prolonged, complete state border closures are a risk to the outlook. This type of travel restriction has been shown to have a significant impact on the visitor economy. In contrast, the imposition of targeted, temporary lockdowns is unlikely to have a major effect on the forecasts. TRA data show that short, localised lockdowns generally have a temporary and narrow impact.
2. The ramp-up of outbound travel options is uncertain. As discussed above, the recovery in outbound travel is initially expected to lag domestic travel. A greater-than-anticipated rate of growth in outbound travel would likely lower the projected growth rate of domestic tourism. This is because outbound travel is an obvious substitute for domestic travel, and individuals are likely to choose one or the other when they are limited by financial and time constraints. 
The recovery in outbound travel may also be uneven across the states and territories as changes in international travel policies, such as quarantine requirements, may vary at the state level. 
3. Major, uncontrollable outbreaks of the virus or other health crises could drastically reduce traveller confidence and desire/ability to travel. The path of the global pandemic has surprised in the past. Globally, there are signs of increasing case numbers and there remains a risk of future outbreaks, including of new strains of the virus, in Australia.
The forecasts presented in this report are a central scenario, based on the best available information. There are many factors that could support a stronger recovery than outlined in the forecasts presented here. There are also plausible reasons why the recovery could be slower. Forecasts at the state level are subject to greater imprecision given the variety of influences on these estimates.
[bookmark: _Ref89267917][bookmark: _Toc89671625]Forecast methodology
[bookmark: _Hlk78377236][bookmark: _Hlk78379194]TRA forecasts are produced using a hybrid, evidence-based approach which combines quantitative modelling and expert judgement. This method utilises market intelligence, the best available data and relevant research. Due to the current extraordinary pandemic situation involving significant travel restrictions and greater uncertainty, TRA’s approach has been adapted. Specifically, additional judgment has been applied to modelled short- and medium-term results, while longer term forecasts rely more on structural parameters than on cyclical factors. 
Other factors such as changes in public policy including travel restrictions, behavioural considerations related to pent-up demand and ability to travel versus the perceived risk of travel, are incorporated into the forecasts using a judgement-based approach. Factors such as aviation capacity, national disposable income growth and the accommodation outlook are also accounted for using this approach. 
Input from an expert panel provides valuable further refinement to the short- and medium-term forecasts. As in previous years, input from the Tourism Forecasting Reference Panel (the expert panel), which is made up of industry and government experts, is incorporated before the results are finalised.
[bookmark: _Hlk78379270]This year, the method of engagement with the expert panel and the survey of panel members were adapted. Instead of traditional discussions with the expert panel, a structured survey approach was adopted.[footnoteRef:6] A panel of 17 tourism experts was asked to predict the timing of the domestic tourism recovery and the most likely scenario for domestic tourism progression over the next five years. The steps to incorporate expert judgement into TRA’s forecasts are as follows: [6:  Examples in the literature of the use of expert judgment in forecasting include Athanasopoulos et al (2021) and Zhang et al (2021). A panel of multiple experts is recommended to reduce the impact of individual biases and viewpoints.  ] 

1. [bookmark: _Hlk78379244]Modelling by TRA to produce initial forecasts
2. Surveying panel members to collect views and forecasts
3. Statistical analysis of the survey results to encompass all views and determine the most probable scenarios for domestic visitation in the short and medium term.
4. Adjusting the model-based forecasts to incorporate survey results. 
From 2023-24, domestic tourism is expected to have recovered from the pandemic-related downturn. Future growth then reflects more normal, conventional factors. Forecasts for domestic tourism at the national level over these years are modelled from two parameters: Australian population growth and travel propensities of age cohorts. Travel propensities are calculated from recent, pre-pandemic TRA data (Figure 7) and population growth projections are sourced from the Economic Intelligence Unit (Figure 8).

Figure 7 – Propensity to travel by age cohort and purpose of travel: Pre-pandemic level









Forecasts rely more on structural parameters this year than cyclical factors because, in the current atypical situation, historical data does not generate a reliable prediction of domestic travellers’ future behaviour. Temporary barriers to travel and the impact of various policy measures generate structural breaks in the series. Cyclical factors that have been used in previous years, such as relative prices (substitute prices/travel costs), are not currently informative because Australian residents cannot currently choose between domestic and overseas travel. Moreover, sampling changes to the NVS data means that recent data are not directly comparable with data prior to 2019.[footnoteRef:7] Consequently, the historical data series typically used in TRA’s forecasting models are too short. [7:  With 97% of the Australian population aged 15 years or over owning a mobile phone, TRA has transitioned NVS sampling to 100% mobile phone interviewing and discontinued landline sampling. This new sampling method has improved the accuracy of national, state and territory estimates.] 

The state forecasts are produced using the following steps: 
1. Australia is divided into thirteen metropolitan and regional locations.[footnoteRef:8] [8:  These locations comprise Sydney, regional New South Wales, Melbourne, regional Victoria, Brisbane/Gold Coast, regional Queensland, Perth, regional Western Australia, Adelaide, regional South Australia, Northern Territory, Tasmania, and the Australian Capital Territory.] 

2. Historical visitor nights data for each location are adjusted for extreme peaks and troughs, and for structural breaks in the series. The most recent visitor nights data are used to produce forward trend estimates. Seasonal projections are then produced for each location based on long-term growth patterns and these seasonal projections are combined with the forward trend estimates to produce forecasts for each location. These are then converted to state and territory forecasts. 
3. Adjustments are made where projected series do not adequately incorporate policy changes and the list of judgement-based factors. Final checks are made to ensure that the state and territory forecasts aggregate to the national forecasts. 

Figure 8 – Projected population growth rate by age group
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[bookmark: _Toc88574168]New South Wales
Figure 9 – Forecast for domestic tourism in New South Wales by purpose of travel 













[bookmark: _Toc88574169]Victoria

Figure 10 – Forecast for domestic tourism in Victoria by purpose of travel













[bookmark: _Toc88574170]
Queensland
Figure 11 – Forecast for domestic tourism in Queensland by purpose of travel













[bookmark: _Toc88574171]South Australia

Figure 12 – Forecast for domestic tourism in South Australia by purpose of travel













[bookmark: _Toc88574172]
Western Australia

Figure 13 – Forecast for domestic tourism in Western Australia by purpose of travel












[bookmark: _Toc88574173]Tasmania

Figure 14 – Forecast for domestic tourism in Tasmania by purpose of travel













[bookmark: _Toc88574174]
Northern Territory

Figure 15 – Forecast for domestic tourism in the Northern Territory by purpose of travel












[bookmark: _Toc88574175]Australian Capital Territory

Figure 16 – Forecast for domestic tourism in the Australian Capital Territory by purpose of travel













Visitor nights (millions)	43466	43497	43525	43556	43586	43617	43647	43678	43709	43739	43770	43800	43831	43862	43891	43922	43952	43983	44013	44044	44075	44105	44136	44166	44197	44228	44256	44287	44317	44348	44378	44409	44440	53553	25239	30408	40337	30098	31326	36397	30476	36724	36399	32639	34313	51251	23775	21310	7772	11946	18471	22519	18685	20957	25542	24144	29031	47823	25380	28854	38094	28601	24021	22729	15657	15121	Monthly average (2019)	43466	43497	43525	43556	43586	43617	43647	43678	43709	43739	43770	43800	43831	43862	43891	43922	43952	43983	44013	44044	44075	44105	44136	44166	44197	44228	44256	44287	44317	44348	44378	44409	44440	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	34825.75	

Nights (millions)



Overnight trips (LHS)	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	93364	101487	113320	92827.85100000001	88676.956000000006	92210.000000000015	111735.33567337823	117052.24919166685	121933.90404791423	123570.09522074088	Day trips (LHS) 	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	187069	201861	227319	206542	173830	197806.37000000002	227445.75917292151	239989.10044175666	250759.03833427536	255984.24462698825	Growth in total trips (RHS)	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.1411300938799513	8.1712922516251609	12.293141870063423	-12.115215521417099	-12.313496124230625	10.479499065160041	16.952396461723751	5.2656987840720149	4.3836919070677993	1.8410323044173253	

Trips (millions)




Overnight spend (LHS)	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	62.186470999999997	67.574932000000004	77.476051000000012	63.007546999999995	61.342205999999997	62.335514654065356	80.210483004080402	86.198553860576098	92.536198766909038	96.64181686003073	Day trip spend (LHS)	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	19.644095	21.572800000000001	24.321042000000002	22.344407	18.943128000000002	22.285763078113519	25.515753573161373	27.593810002033127	29.575090569833399	31.059141306198985	Growth in total spend (RHS)	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	5.1238767701296837	8.9418494306882792	14.189212351470729	-16.154821827770689	-5.9361499796477801	5.4006672403939433	24.940487086308011	7.6292579273588927	7.3106183857620977	4.5775201128806629	
$ billion


Growth (%)




Holiday	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	145274	148645	157068	170471	134205	151318	130109.47	171411.03457089941	180312.39429313224	189572.23276936176	192369.21241619543	VFR	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	98996	104571	111003	122498	103712	100381	106453.48999999999	123705.51414587336	131019.53893185027	136489.19972224749	138508.10186203022	Business	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	65105	65044	74880	86482	82527	62047	72636.83	79976.44	86034.564784932183	89103.783857116548	90141.32415406566	Other	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	16337	17794	19581	20767	21029	19908	20722.368000000002	21294.1	21527.714899032442	21865.670706530815	22192.389151000931	Total	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	325712	336054	362532	400218	341473	333654	329922.15799999994	396387.08871677273	418894.21290894714	437030.88705525658	443211.02758329228	

Nights (millions)



Trips (LHS)	43831	43862	43891	43922	43952	43983	44013	44044	44075	44105	44136	44166	44197	44228	44256	44287	44317	44348	44378	44409	44440	44470	44501	10657	7548	6116	1569	3050	5408	5962	5168	5365	6793	7001	7877	9394	6816	8402	10146	8178	6257	4941	3431	3450	Trip rate (RHS)	43831	43862	43891	43922	43952	43983	44013	44044	44075	44105	44136	44166	44197	44228	44256	44287	44317	44348	44378	44409	44440	44470	44501	35.642939753969088	28.136419001218027	24.337779447679882	9.0523338048090523	5.8878944889307583	15.258936528369146	19.490806223479488	16.308769274430045	15.800930048481252	21.875293014533518	21.224732461355529	24.321562393550586	31.058705469141994	25.640482744018634	27.436310256653091	32.235074190910154	28.248803827751196	23.536883243771374	18.134321269117507	11.456365697015489	9.8789727442684239	13.209177306326197	18.427175430432762	




2021-22	NSW	Vic	Qld	SA	WA	Tas	NT	ACT	75.433567484969117	74.126924234115407	85.52760469360959	95.975489312263107	99.450664488481749	81.24303254113498	87.364832292137521	81.580420358584149	2022-23	NSW	Vic	Qld	SA	WA	Tas	NT	ACT	98.198496779751892	91.876136078276815	101.25267227340515	105.60271728238375	105.74319681615474	100.58757489603298	98.320337626931618	93.729864861070752	2023-24	NSW	Vic	Qld	SA	WA	Tas	NT	ACT	103.44584427580881	100.82484441068142	107.02646849803314	107.00689833626453	109.4149999940053	105.18495988750378	100.88450311540988	99.874151079374215	



Holiday	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55+	1.6984021304926764	2.4481044126786826	2.2972222222222221	2.1764705882352939	2.0902506963788299	2.5532178217821784	2.4687875150060026	2.6851255634256277	2.1266356498982262	VFR	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55+	1.8719103346220241	2.4556437758737322	2.0088888888888889	1.7453697314703007	1.3270012066287562	1.4333498502064228	1.2975958958492044	1.765698011302816	1.9984060370985521	Business	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55+	0.27720204940249576	0.86295568691466762	1.3275000000000001	1.4913920993617387	1.5716971746916037	1.9571923751415734	1.9402527149714941	2.1759268367076188	0.82148519064305581	Other	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55+	0.29635187311583527	0.29226229336857057	0.1787037037037037	0.1909221744713866	0.20219234077367357	0.25730361211031544	0.26529429764225543	0.34731715405161356	0.33951088606366303	Age group


Number of overnight trips per year




 2022	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55 plus	2.4088541666666519	-0.19071837253654689	0	0.53763440860215006	1.2882447665056418	3.0984204131227377	-0.90252707581226499	1.7914267434421038	1.8854650344730439	 2023	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55 plus	2.6700572155117674	0.25477707006369421	0	0	0.84790673025967322	3.7124337065409518	-1.1536126290224713	2.1370207416719023	1.8505731252589364	 2024	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55 plus	2.414860681114539	0.69885641677254196	0	-0.53475935828877219	0.63058328954281873	3.4090909090909172	-0.42997542997542659	1.6000000000000014	1.8711864406779632	 2025	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55 plus	2.3579201934703864	1.5772870662460692	0	-0.53763440860215006	0.88772845953002388	3.076923076923066	1.2338062924120985	1.1508176862507602	2.2228137894316546	 2026	15-19	20-24	25-29	30-34	35-39	40-44	45-49	50-54	55 plus	1.7129356172474797	1.7391304347825987	0	-0.54054054054054612	0.15527950310558758	1.8123667377398789	1.8281535648994485	-5.9880239520948564E-2	1.8359374999999956	Source: Economic Intelligence Unit


Growth (%)




Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	78.67	78.033000000000001	82.933000000000007	82.849000000000004	84.498000000000005	85.772999999999996	88.1	91.486000000000004	96.867000000000004	104.848	116.06	98.838999999999999	103.511	87.54819842305514	113.96917536258003	120.0592468665037	125.08118200476331	126.86345934838629	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	40.048000000000002	39.084000000000003	40.152000000000001	38.470999999999997	40.972000000000001	39.405999999999999	39.969000000000001	41.731000000000002	41.012999999999998	45.481999999999999	49.712000000000003	37.408000000000001	47.11	33.048218021714646	48.881791927724038	51.094559194629433	54.307598655021145	55.059599532828095	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	25.541	25.742000000000001	27.786000000000001	29.838999999999999	27.716999999999999	29.516999999999999	29.533999999999999	30.545999999999999	33.198999999999998	34.866999999999997	40.311999999999998	32.970999999999997	33.091000000000001	31.428094815326975	39.36487453015009	41.710673124224584	43.072825564858192	43.714400008332952	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	9.8140000000000001	9.3520000000000003	11.039	10.704000000000001	11.236000000000001	11.317	13.481999999999999	13.367000000000001	15.962	18.489999999999998	19.690999999999999	20.806000000000001	15.747	16.173289471202612	18.511416048720005	19.96548641953115	20.264998117834534	20.506789446784985	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	2.7879999999999998	3.2570000000000001	3.5569999999999999	3.3069999999999999	4.0540000000000003	4.8140000000000001	4.4260000000000002	5.1740000000000004	5.4859999999999998	5.1289999999999996	5.3259999999999996	6.7830000000000004	6.6150000000000002	6.0985961148109045	6.3110928559858959	6.2885281281185303	6.3857596670494328	6.4826703604402596	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	50.49	51.865000000000002	52.113999999999997	54.128999999999998	56.121000000000002	57.601999999999997	59.393000000000001	62.558999999999997	66.763000000000005	73.382000000000005	81.165000000000006	67.813000000000002	53.898000000000003	60.165118054619775	74.571265847933375	81.834484965929576	86.142578539701091	87.374654173120831	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	25.31	26.096	26.765000000000001	27.076000000000001	27.411000000000001	28.597999999999999	27.602	29.081	31.096	32.536999999999999	35.387999999999998	28.786999999999999	25.253	23.814581796540232	32.754632912586395	35.792195449624586	37.562198762080598	38.117135278222129	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	17.125	16.219000000000001	15.821	17.887	18.305	19.074000000000002	19.981000000000002	21.289000000000001	22.579000000000001	25.103000000000002	27.564	22.439	18.356000000000002	23.538367074653959	27.39614846484498	29.98360463627731	31.370042725501321	31.833741511205783	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	6.3029999999999999	6.8040000000000003	6.8280000000000003	6.6429999999999998	8.3930000000000007	7.5549999999999997	8.4209999999999994	8.5310000000000006	9.3320000000000007	11.038	14.137	11.803000000000001	6.2859999999999996	8.5178619421521446	10.106709227960115	11.525339471669888	12.653188024452936	12.802270621507262	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.6339999999999999	2.5990000000000002	2.5720000000000001	2.3719999999999999	1.853	2.2240000000000002	3.202	3.4569999999999999	3.3769999999999998	4.3789999999999996	3.74	4.5519999999999996	3.8279999999999998	4.1443072412734381	4.1137752425418874	4.2833454083577944	4.3071490276662328	4.3715067621856578	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	69.320999999999998	72.266000000000005	69.623000000000005	75.173000000000002	75.308999999999997	74.456000000000003	77.769000000000005	78.751999999999995	83.16	90.238	99.981999999999999	82.100999999999999	82.88	85.512209724764745	101.23444679239593	107.00720373370351	112.40260444046147	114.03457631526054	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	36.597000000000001	36.097999999999999	35.338999999999999	36.036000000000001	38.758000000000003	35.753	34.832999999999998	36.871000000000002	37.137999999999998	40.188000000000002	43.037999999999997	32.835999999999999	37.953000000000003	34.428627700440046	44.903168321797573	47.200598095387548	49.548925647672718	50.241781910002111	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	20.591000000000001	22.001000000000001	20.047999999999998	23.326000000000001	22.452000000000002	23.268000000000001	24.068000000000001	23.103999999999999	25.673999999999999	25.021999999999998	28.623999999999999	25.134	24.13	27.548334323657166	30.344065603661942	31.847857435393678	33.478511815142355	33.972589605280881	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	9.2249999999999996	10.567	10.846	11.763999999999999	10.939	11.843999999999999	15.156000000000001	14.8	15.132	19.768000000000001	21.931999999999999	18.548999999999999	15.275	18.178703198667218	20.250062701724254	22.111479425975311	23.349762176223759	23.666721619374993	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	2.6819999999999999	2.9630000000000001	3.23	3.7989999999999999	2.8559999999999999	3.3149999999999999	3.4729999999999999	3.5990000000000002	4.4189999999999996	4.702	5.9290000000000003	4.9640000000000004	4.9000000000000004	4.7565445020003105	5.0371501652121653	5.097268776946958	5.2254048014226555	5.3034831806025613	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	18.451000000000001	18.523	18.53	18.826000000000001	18.962	19.66	20.495000000000001	21.686	21.545999999999999	24.158999999999999	26.731999999999999	22.535	24.172999999999998	25.656167802954172	28.229718383926823	28.605084063250239	29.569057143860533	29.985822292918613	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	8.4109999999999996	8.85	9.3059999999999992	8.8249999999999993	9.2159999999999993	8.43	9.4339999999999993	9.702	9.5670000000000002	10.135999999999999	11.3	9.4920000000000009	12.266999999999999	11.437463549127541	12.637652659360937	12.828208330605603	13.323898154855829	13.520481121734507	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	5.8259999999999996	5.4470000000000001	5.5129999999999999	5.4740000000000002	6.02	5.6420000000000003	5.641	6.48	6.3739999999999997	7.8550000000000004	6.9189999999999996	6.52	6.577	6.8916549524098958	7.4226511993709181	7.5209599845059971	7.808599198559997	7.9238389516710379	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	3.0289999999999999	2.9529999999999998	2.4670000000000001	3.367	2.6709999999999998	2.76	3.996	4.1349999999999998	4.0350000000000001	4.2569999999999997	6.2080000000000002	4.6710000000000003	3.94	5.3034331914256478	6.0112807332640159	6.1102690120351921	6.2632545717376074	6.3378152061148727	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.1240000000000001	1.089	1.1659999999999999	1.0720000000000001	0.9	2.718	1.256	1.208	1.353	1.77	2.04	1.6850000000000001	1.2669999999999999	1.9236161099910898	2.0381337919309535	2.0056467361034467	2.0333052187071012	2.0636870133981979	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	26.373999999999999	22.684999999999999	24.81	27.247	29.975000000000001	37.905000000000001	42.259	45.53	40.466999999999999	41.298999999999999	46.709000000000003	44.223999999999997	45.359000000000002	46.45241087592494	49.391589800857723	51.106652347199933	52.404286549603363	53.120016562704002	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	13.363	10.403	11.613	11.922000000000001	12.734	15.807	15.722	16.931000000000001	15.528	15.462	17.367000000000001	14.324	18.513000000000002	17.397484414555212	18.68514252069933	18.976334754847102	19.456639911529241	19.746288329255691	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	6.8019999999999996	6.52	5.9029999999999996	6.8259999999999996	8.74	9.0109999999999992	10.109	10.295999999999999	9.3010000000000002	9.82	10.816000000000001	9.5510000000000002	9.3620000000000001	10.331100865922574	11.102677402106048	11.385403883614611	11.744133378347394	11.917453969737648	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	5.1130000000000004	4.7300000000000004	5.6769999999999996	7.0869999999999997	7.0890000000000004	11.426	14.554	16.439	13.141999999999999	13.215	16.126000000000001	18.552	14.534000000000001	16.209809663841501	17.049739203384821	18.177444143319907	18.632664499885717	18.849626557177974	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.0389999999999999	0.873	1.5960000000000001	1.333	1.2789999999999999	1.5509999999999999	1.7230000000000001	1.7210000000000001	1.944	2.641	2.1680000000000001	1.6419999999999999	2.794	2.3640159316056581	2.404030674667518	2.3924695654183084	2.3958487598410145	2.431647706532694	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	8.3620000000000001	8.84	7.8150000000000004	8.7739999999999991	9.0020000000000007	9.4849999999999994	9.3140000000000001	10.167	11.196	11.664	12.815	11.132	11.215999999999999	10.411294620146448	12.890297722926627	13.47945260958361	14.153523860412365	14.356786897787988	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	4.95	5.617	4.4809999999999999	4.9379999999999997	5.0599999999999996	5.6829999999999998	5.2530000000000001	5.9240000000000004	6.2229999999999999	6.7249999999999996	7.3849999999999998	6.0519999999999996	5.9649999999999999	5.1169470011277189	7.1747805774184776	7.4797921045462035	7.9097341947479123	8.0264357033569826	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	2.3069999999999999	1.9319999999999999	1.883	2.7509999999999999	2.4820000000000002	2.3809999999999998	2.403	2.4790000000000001	3.2050000000000001	2.8	3.242	2.8370000000000002	3.4239999999999999	3.2405725911470658	3.4447055030633469	3.5770856983966564	3.7525483219328373	3.7894044501804962	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	0.95099999999999996	0.98499999999999999	1.1819999999999999	0.84499999999999997	1.1719999999999999	1.071	1.294	1.3280000000000001	1.335	1.7490000000000001	1.5629999999999999	1.7689999999999999	1.216	1.4800857087202755	1.6444317773950952	1.8045926632197475	1.8268324627985428	1.8481044247049832	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	0.14000000000000001	0.29899999999999999	0.24099999999999999	0.19600000000000001	0.26100000000000001	0.30299999999999999	0.32900000000000001	0.41099999999999998	0.30499999999999999	0.32	0.58799999999999997	0.42	0.51600000000000001	0.52368931915138794	0.52637986504970669	0.51798214342100235	0.56440888093307551	0.57284231954552534	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	6.6790000000000003	6.4969999999999999	5.7270000000000003	6.3019999999999996	5.9560000000000004	5.9119999999999999	8.6820000000000004	9.1170000000000009	9.3469999999999995	9.6999999999999993	9.1199999999999992	7.407	6.6379999999999999	7.9676727050429417	8.966814791576164	9.2006666841253804	9.2268330420504991	9.3124316964955067	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	3.5910000000000002	3.8410000000000002	2.907	3.3540000000000001	2.66	2.754	3.4220000000000002	3.706	3.9089999999999998	4.0030000000000001	3.4710000000000001	3.2559999999999998	2.6419999999999999	2.7157467945905229	3.5596485456786073	3.7647320504448736	4.044257969270185	4.1039276110808389	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.226	1.141	0.99399999999999999	1.2090000000000001	1.1499999999999999	1.3029999999999999	1.524	1.45	1.4419999999999999	1.712	1.6020000000000001	1.03	0.67600000000000005	0.95083816406111965	1.2363706175389264	1.4391736168554583	1.5089334678053876	1.5357891262047556	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.6220000000000001	1.345	1.391	1.329	2.0129999999999999	1.7010000000000001	3.4119999999999999	3.6520000000000001	3.5369999999999999	3.4119999999999999	3.7530000000000001	2.7749999999999999	2.827	3.7603970769318962	3.6457804944773695	3.5188806553883727	3.1839890909659578	3.1768666771318603	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	0.21	0.13300000000000001	0.373	0.376	8.3000000000000004E-2	0.113	0.26100000000000001	0.25900000000000001	0.26600000000000001	0.42599999999999999	0.25600000000000001	0.28899999999999998	0.433	0.49069066945940398	0.45001513388126191	0.40288036143667666	0.41465251400896774	0.42084828207805186	



Total	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	5.0199999999999996	5.5510000000000002	4.6829999999999998	5.0490000000000004	6.2329999999999997	5.3949999999999996	6.1239999999999997	6.4130000000000003	6.7080000000000002	7.242	7.6109999999999998	7.4210000000000003	5.976	6.2090857934918393	7.1337800145760948	7.6014216386511713	8.0508214744039641	8.1632802966184883	Holiday	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.631	1.7809999999999999	1.2190000000000001	1.2769999999999999	1.3740000000000001	1.5489999999999999	1.7170000000000001	1.464	2.0529999999999999	1.746	1.8979999999999999	1.3029999999999999	1.5860000000000001	1.5504007219041016	2.1142171056340473	2.2009743130468555	2.3439794741841165	2.3785629297151019	VFR	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.944	2.1040000000000001	1.9139999999999999	1.863	2.4369999999999998	2.0790000000000002	2.4940000000000002	2.407	2.452	3.2410000000000001	2.7090000000000001	2.9079999999999999	2.7949999999999999	2.5195272128212345	2.8340208251371122	2.9847805525819675	3.1836052501000145	3.2258842394166689	Business	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	1.204	1.3069999999999999	1.264	1.63	2.0990000000000002	1.516	1.355	2.0049999999999999	1.69	1.9830000000000001	2.246	2.472	1.214	1.7132497470586954	1.7620198130743259	1.9560729937926249	2.0640949132174979	2.0881296012687369	Other	2008-09	2009-10	2010-11	2011-12	2012-13	2013-14	2014-15	2015-16	2016-17	2017-18	2018-19	2019-20	2020-21	2021-22	2022-23	2023-24	2024-25	2025-26	0.23300000000000001	0.34899999999999998	0.27400000000000002	0.27500000000000002	0.31	0.22800000000000001	0.54300000000000004	0.495	0.48699999999999999	0.24	0.72499999999999998	0.71099999999999997	0.376	0.42090811170780873	0.41352227073060943	0.43959377922972376	0.43914183690233516	0.44570352621798132	
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