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Travellers with accessibility needs in Australia
[bookmark: _Toc166673410]About this report
This report uses data collected through the Disability Supplementary section of the National Visitor Survey in the June quarter (April, May and June) 2023 to provide insights on domestic travellers in Australia with accessibility needs.  
[bookmark: _Toc166673411]Introduction and summary
The tourism industry provides benefits to both its providers and consumers. While the benefits to tourism providers can be quantified in financial terms, the benefits to consumers are more intangible, but no less important. Such benefits may include improved health and quality of life. For people with disabilities or long-term health conditions, these benefits may be especially important.
According to the Australian Bureau of Statistics, in 2018 there were 4.4 million Australians (17.7% of the population) with a disability[footnoteRef:2]. Meanwhile there were 540,000 Australians aged over 85 in 2021 (2.1 % of the total population)[footnoteRef:3].  [2:  ABS. Disability, Ageing and Carers, Australia: Summary of Findings. [Online] 2018. https://www.abs.gov.au/statistics/health/disability/disability-ageing-and-carers-australia-summary-findings/latest-release.]  [3:  ABS. Population: Census. ABS Website. [Online] 2021. [Cited: 22 September 2023.] https://www.abs.gov.au/statistics/people/population/population-census/2021.] 

Furthermore, the number of older Australians is projected to increase into the future. The ABS reports that the population over 85 is predicted to double from its 2018 level to over 1 million by 2042[footnoteRef:4]. Given the links between disability, age and access requirements, it is clear that the Australian population presents a large and growing demand for accessible travel and tourism.  [4:  ABS. Population aged over 85 to double in the next 25 years. [Online] 2018. https://www.abs.gov.au/articles/population-aged-over-85-double-next-25-years.] 

As one of Australia’s largest industries (with over 355,000 businesses in 2023[footnoteRef:5] employing over 650,000 people[footnoteRef:6]), the tourism industry stands poised to benefit by better meeting the needs of the market for travellers with accessibility needs.  [5:  Tourism Research Australia. Tourism Businesses in Australia. Commonwealth of Australia, 2024. https://www.tra.gov.au/content/dam/austrade-assets/global/wip/tra/documents/tbia/tra-tourism-businesses-in-australia-june-2019-to-june-2023.pdf]  [6:  ABS. Tourism Satellite Accounts: quarterly tourism labour statistics, Australia, experimental estimates. [Online] June 2023. https://www.abs.gov.au/statistics/economy/national-accounts/tourism-satellite-accounts-quarterly-tourism-labour-statistics-australia-experimental-estimates/latest-release.] 

This paper therefore investigates the size, value and characteristics of the market for travellers with accessibility needs in Australia, with a view to making these statistics more widely available to industry and government stakeholders, helping maximise the benefits to both the industry and the consumers with these needs.
The data has been derived from Tourism Research Australia’s (TRA’s) National Visitor Survey (NVS), drawing on additional insights from the disability supplementary sections of the NVS in the June 2023 quarter. 
The paper looks to provide insights across [five] different domains:
· Size and scope of the market
· Spending profile of travellers with accessibility needs
· Characteristics of travellers with accessibility needs
· Reasons for travel and activities
· Travel party types of overnight travellers

Notes: 
1. All data and estimates presented in this report are for domestic travel in June quarter 2023. They are also restricted to people 18 years of age or older. 
2. In this report, the “travellers with accessibility needs” group is the sum of all respondents to Austrade’s National Visitors Survey who identified as having a disability or travelled with a person who did.



Key insights:
The key insights from this data snapshot (June quarter 2023) are:
· The estimated total value of domestic travel by people with accessibility needs and people who travelled with them (travellers with accessibility needs) in the June quarter 2023 alone was $6.8 billion (21% of total domestic tourism spend in that quarter).

· The estimated number of domestic trips (both overnight and daytrips) by travellers with accessibility needs in the June quarter 2023 was 18.5 million (23% of all domestic trips that quarter). 

· The average spend on overnight trips for travellers with accessibility needs was $847 (compared with $943 for other domestic travellers). Their average spend on daytrips was $145 (compared with $143 for other travellers).

· The average length of an overnight trip by travellers with accessibility needs was 3.6 nights (compared with 3.4 nights for other travellers).

· 73% of overnight trips of travellers with accessibility needs were within the traveller’s home state (intrastate travel), while the remaining 27% of overnight trips were interstate.

· Around 30% of overnight travellers with accessibility needs were travelling alone, while a further 26% were friends and relatives travelling together (including families (parents and children)) and 23% were part of an adult couple. 

· Travellers with accessibility needs are slightly more likely to stay in private accommodation than commercial accommodation (50% of overnight stopovers were in private accommodation vs 47% in commercial accommodation). 

· Self-drive vehicles were the mode of transport to stopover locations for 77% of the trips of travellers with accessibility needs, while 17% of trips used aircraft and the remaining 6% used other modes of transport.

· The disabilities/long-term health conditions most reported by domestic overnight travellers were:
· mental health condition (7.5% of all trips)
· chemical sensitivity or food allergies (7.5% of all trips)
· hearing impairment (4.3% of all trips)
· require other (non-wheelchair) mobility aids or have other mobility limitations (3.5% of all trips)

· The data suggests that these travellers and their travel parties are likely to engage more with travel products and operators if their needs could be better met, therefore resulting in more trips, longer trips, more interstate trips and increased spend.
[bookmark: _Toc166673412]
 1. Size and scope of the market
The domestic travel market for those with accessibility needs is a material share of the market. Data for the June quarter 2023 shows that these travellers took 18.5 million trips (23% of all domestic trips) during the quarter and spent $6.8 billion (21% of total domestic spend) during those trips (Figure 1).
[bookmark: _Int_anu3bqZu]As shown in Figure 1, in the June quarter 2023, domestic travellers with accessibility needs took 5.9 million overnight trips (32% of this group’s total domestic trips) and 12.6 million daytrips (68% of their total trips). Spend on overnight trips, however, represented 73% of total spend by travellers with accessibility needs.   Figure 1: Number of trips and total spend - domestic travellers with accessibility needs (June quarter 2023)
Total trips = 18.5 million
Total spend = $6.8 billion

[bookmark: _Toc153211259]
Figure 2: Number and spend value of all domestic trips (June quarter 2023)




Share of all domestic trips (daytrips and overnight trips)
Travellers with accessibility needs accounted for 21% of all domestic overnight trips (5.9 million out of 27.4 million) and 24% of daytrips (12.6 million out of 51.6 million) in the June quarter 2023. Their trip spend made up 20% of total domestic trip spend for domestic overnight trips ($5.0 billion out of $25.2 billion) and 25% of total domestic daytrip spend ($1.8 billion out of $7.4 billion) (see Tables A1 and A2 in Appendix 3 for more detail).
Average trip length (overnight trips)
The average trip length of overnight travellers with accessibility needs was 3.6 nights. This was slightly higher than that for other travellers (3.4 nights). 
Of the overnight trips of travellers with accessibility needs, 70% were between 1 and 3 nights and 23% were between 4 and 7 nights. Only 6% of their trips were for longer than one week. 
This pattern is similar to that of other travellers where 72% of overnight trips were between 1 and 3 nights, 21% were between 4 and 7 nights and 7% were longer than one week. 
See tables A3 and A4 in Appendix 3 for a full breakdown of trip length.
Interstate vs Intrastate Travel (overnight Trips)
Travellers with accessibility needs were substantially more likely than other travellers to remain within their home state on overnight trips. In the June quarter 2023, 73% of travellers with accessibility needs remained within their home state, compared with 67% for other travellers. Conversely, only 27% of travellers with accessibility needs travelled interstate (compared with 33% of other travellers).Figure 3: Interstate vs Intrastate travel (overnight trips)

 



For context: Total value of Australian domestic tourism in calendar year 2023

The data presented in this report is taken from a single quarter of data (June quarter 2023) drawing on supplementary questions in the National Visitor Survey. As such, it is not representative of a whole year and estimates on an annual basis have not been provided. 
Full-year estimates based on a single quarter in the 2022-23 financial year are likely to have a wide band of uncertainty due to the inherently seasonal nature of travel, as well as the 2022-23 financial year still being somewhat covid-impacted, particularly the early stages.
TRA anticipates being able to provide more robust full-year estimates in future for this traveller group, as the supplementary questions will be part of the core NVS questionnaire for the full calendar year 2024. 
However, it may be useful to provide the total value of domestic tourism here for context.
· The total number of domestic trips in calendar year was 328.8 million (112.6 million overnight trips and 216.2 million daytrips)[footnoteRef:7]. [7:  Values are for people aged 15 or over.] 

· The total value of spend on domestic trips in calendar year was $142.3 billion ($109.3 billion spent on overnight trips and $32.9 billion spent on daytrips).Figure 4: Total number and spend of all domestic travellers – calendar year 2023

[bookmark: _Toc166673413]2. Spending profile of travellers with accessibility needs
Average spend per trip
The average spend per trip for travellers with accessibility needs in the June quarter 2023 was lower than for other travellers for overnight trips and broadly equivalent with respect to day trips. Travellers with accessibility needs spent an average of $847 per trip for overnight trips (compared with $943 for other travellers). Travellers with accessibility needs spent $145 per trip for daytrips (compared with $143 per daytrip for other travellers). 
Other data within the NVS suggests that some of the reasons for this difference may be:
· travellers with accessibility needs were less likely to travel interstate than other travellers, with interstate travel typically entailing greater costs
· travellers with accessibility needs were less likely to travel to their destination by aircraft than other travellers 
· travellers with accessibility needs were more likely to stay at a friend’s or relative’s residence than other travellers.
Travellers with accessibility needs on average spent $238 per night on overnight trips. This is 85% of the average amount spent by other travellers ($281 per night), reflecting the lower average spend per trip relative to other travellers. 
Figure 5: Average spend per trip, June quarter 2023

Trip expenditure items
The largest three expenses for overnight travellers with accessibility needs were accommodation (which represented 28% of total trip spend), takeaway and restaurant meals (17%) and transportation (15%). Following these were airfares (13%), shopping (7%), groceries for self-catering (7%), alcoholic drinks (not already reported) (5%), tours (4%), entertainment (3%), and other expenditure (1%). 
This pattern of expenditure was quite similar to that of the “other travellers” group. Some of the main differences were: 
· Travellers with accessibility needs spent a higher proportion of their total trip spend on groceries for self-catering (6.6% vs 4.5%). This implies that the accessibility of businesses in the tourism destination (such as food retailers) is likely to be an important element of the experience, not just the experience with a tourism business itself.
· they spent a smaller proportion of total trip spend than other travellers on accommodation (28.3% vs 29.4%) and airfares (12.6% vs 14.1%).  Figure 6: Expenditure items by share of total trip expenditure (overnight trips, June qtr, 2023)


Stopover transport (travel to stopover destination)
Self-drive vehicle was the by far the most common form of transport used to arrive at stopover destinations by both accessible and other travellers. However, travellers with accessibility needs were more likely to use self-drive vehicles than other travellers (77% and 71% respectively). Conversely, travellers with accessibility needs were less likely to travel by aircraft than other travellers (17% compared with 23%). Other forms of transport (trains, buses, etc.) were used by 6% of travellers from both groups.
Local transport (transport used at stopover location)
The majority (79%) of travellers with accessibility needs did not use another form of local transport at their stopover destination (other than the form of transport used to travel to their destination). This was higher than the figure for other travellers (76%).
Among the 21% of travellers with accessibility needs that did use another form of local transport, the most popular forms were “ride share” (used by 7.1% of travellers), “taxi or chauffeur driven hire car” (6.5%), bus (6.1%), train (5.6%), tram (4.7%) and ferry (1.9%). This pattern was quite similar to other travellers. Some of the main differences between the 2 groups were:
· The proportion of travellers with accessibility needs who did not use any form of local transport (other than the form of transport used to travel to their destination) was higher than that of other travellers (79% compared with 76%)
· The proportion of travellers with accessibility needs who used ride-share services was lower than that of other travellers (7.1% compared with 9.6%)
· The proportion of travellers with accessibility needs who used taxis or chauffeur driven hire car services was lower than that of other travellers (6.5% compared with 7.6%).
It is worth noting that the smaller proportion of travellers with accessibility issues using the services listed above suggests that it may be valuable for those providers to investigate and ensure their services are fully accessible and meet user needs in order to obtain more of this market share.
More detailed information on transport to/from and at the destination is available in Tables A5 and A6 in Appendix 3.

[bookmark: _Toc163807656][bookmark: _Toc163807679][bookmark: _Toc166673414]3. Characteristics of travellers with accessibility needs
Types of disability of travellers with accessibility needs (overnight trips)
Figure 7 shows the breakdown of travellers with accessibility needs who took an overnight trip in June quarter 2023 by type of disability/condition reported. The 2 most common types of disabilities/conditions reported were “Mental health condition” (reported by 7.5% of travellers) and “Chemical sensitivity or food allergies” (also 7.5%). Third and fourth were “hearing impairment” (4.3%) and “require mobility aids (non-wheelchair/scooter) have other mobility issues” (3.5%). Figure 7: Types of disability of travellers with accessibility needs (overnight travellers)

[bookmark: _Toc159576830]Note: Respondents may have reported more than one disability/condition

Sex of Overnight Travellers[footnoteRef:8] [8:  Note: The only options for sex in the National Visitors’ Survey are “male” and “female”.  ] 

Females represented a higher proportion of overnight travellers with accessibility needs than males in June quarter 2023 (with 57% identifying as female compared with 43% identifying as male). This is in contrast to the “other travellers” group in which 46% identified as female and 54% as male. This finding is also in contrast to other data that suggests the prevalence of disability for males and females is almost identical (17.6% for males and 17.8% for females)[footnoteRef:9].  [9:  Source: Australian Bureau of Statistics (2018), Disability, Ageing and Carers, Australia: Summary of Findings, ABS Website, accessed 12 April 2024.] 

It is unclear exactly what is driving this difference – for example, whether it arises because of a greater propensity of female travellers to report their accessible need, or a greater likelihood of female travellers with these needs seeking to travel. This difference is likely to require further exploration. 
When we examine the sex of travellers with accessibility needs by age, we find that females represented the largest proportion of travellers with accessibility needs in younger age groups, but these proportions became more balanced in older age groups. Females represented 60% of travellers with accessibility needs in the 18-34 age group, 58% in the 35-54 age group and 51% in the 55+ age group (with male travellers representing the remaining 40%, 42% and 49% respectively (Figure 8)).
Figure 8: Sex of Travellers with accessibility needs by Age Group (June qtr 2023)

[bookmark: _Toc166673415]4. Reasons for travel and activities
The most common purpose of overnight trips for travellers with accessibility needs in June quarter 2023 was for holiday (accounting for 41% of their trips). Holiday was also the most common purpose of overnight trips for other travellers (also accounting for 41% of their trips). The second and third most common main travel reasons for travellers with accessibility needs were “visiting friends and relatives” (37%) and business (15%). 
There were some notable differences in the reasons for overnight trip travel between travellers with accessibility needs and other travellers. Travellers with accessibility needs were more likely than other travellers to be travelling for the purposes of visiting friends and relatives (37% vs 32%) or for medical reasons (4% vs 3%). On the other hand, travellers with accessibility needs were less likely than other travellers to be travelling for business (15% vs 23%). Figure 9: Main purpose of trip – overnight trips (June quarter 2023)


This pattern of travel for overnight trips when compared with other travellers is similar with respect to daytrips. 
Trip Activities (overnight trips)
Trip activities: Broad Categories
The most popular trip activity categories for travellers with accessibility needs on overnight trips were social activities (which were partaken in by 86% of the cohort) and outdoor/nature activities (43%). Following these were active outdoor/sports activities (23%), local attractions/tourist activities (20%) and arts/heritage activities (19%). 
This pattern was quite similar to the other traveller cohort. The main differences between the groups were that travellers with accessibility needs were more likely to engage in outdoor/nature activities (43% vs 38%) and arts/heritage activities (19% vs 16%). 
One of the main reasons for these differences may be in the fact that the proportion of travellers with accessibility needs whose main reason for travel is for holiday or to visit friends and relatives (78%) is substantially larger than that of other travellers (73%) (as these travellers tend to engage in outdoor/nature and arts/heritage activities more frequently than other travellers). 
The higher rates of activities undertaken by travellers with accessibility needs suggests the importance of ensuring these activity providers are meeting accessibility requirements (i.e. fully accessible paths and entry points to ensure quality destination experiences).Figure 10: Trip activities (broad categories) - overnight trips

Note: Percentages here sum to more than 100% because travellers may have engaged in several activities. 

Trip activities: Specific
When we drill down into a more precise level of detail, we find that the 5 most popular activities of travellers with accessibility needs were:
1. Eating out / dining at a restaurant and/or café (partaken in by 64% of travellers with accessibility needs)
2. Visiting friends and relatives (39%)
3. Pubs, clubs, discos, etc. (24%)
4. Going shopping for pleasure (24%)
5. Sightseeing/looking around (23%)
A breakdown of the top 25 activities, including in comparison to other travellers, is provided in Table A7 of Appendix 3. 
[bookmark: _Toc166673416]5. Preferred accommodation and travel party types
Overnight travel: preferred accommodation
In June quarter 2023, travellers with accessibility stayed in private accommodation (friend’s or relative’s property, holiday home, etc.) 50% of the time, commercial accommodation (hotels, short-term rental houses, etc.) 47% and other accommodation types 2% of the time. Compared with other travellers, they are more likely to stay in private accommodation (50% compared with 46%) and less likely to stay in commercial accommodation (47% compared with 51%). Figure 11: Accommodation types for stopovers


More detailed information on accommodation used by travellers with accessibility needs is presented in table A8 in Appendix 3. 
Travel party types of overnight travellers
Overall, the most common travel party types of overnight travellers with accessibility needs were: 
· Travelling alone (30%)
· Friends or relatives travelling together (26%)
· Adult Couple (23%)
There were some differences in the travel party types between travellers with accessibility needs and other travellers. Travellers with accessibility needs were less likely than other travellers to be:
· Travelling alone (30% vs 34%)
· Travelling as part of an adult couple (23% vs 26%)
· Travelling with business associates (4% vs 7%).
However, travellers with accessibility needs were more likely than other travellers to be:
· Travelling with friends or relatives (26% vs 19%)
· Travelling in a family group (parents and children) (16% vs 14%).
This shows the benefits for businesses who can meet accessibility needs as they will benefit from a larger travel party if they can successfully attract this market.
Figure 12: Travel party types of overnight visitors (% of total trips) – June quarter 2023


Who in travel party has disability or long-term health condition?
In the majority of cases within the travellers with accessibility needs cohort, the person within the travel party who had the disability or long-term health condition was the respondent themselves (67%). In 32% of travel groups it was another adult in the travel party and in 11% of groups it was a child[footnoteRef:10].  [10:  In June quarter 2023. Note: Percentages here sum to more than 100% because there may have been more than one person with accessibility needs in the travel group reported.] 
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Appendix 1: Methodology and Definitions
The data that forms the basis of this report was drawn from a supplementary set of questions on disability that were asked of respondents to the National Visitor Survey (NVS) in March quarter 2022 and June quarter 2023. These supplementary questions were only asked of respondents aged 18 or older. 
The statistics derived from the survey data are the sum of the answers for the individual survey respondents (i.e. the total spend figure is not a total spend for the travel group. It is the sum of the spend of the individual survey respondents). 
Respondents who did not answer the disability supplementary questions or did not provide a definitive answer (i.e. answered “don’t know”) to these questions were removed from the sample for the calculation of travellers with accessibility needs as a proportion of total travelling population (see appendix 2 for explanation of this methodology).  
In this paper, a “traveller with accessibility needs” is a domestic traveller who (or one that travelled with a person who) identifies as having one or more of the following disabilities or conditions:
Vision impairment (not corrected by glasses or contact lenses)
Hearing impairment
Require wheelchair or scooter 
Require other mobility aids or have other mobility limitations
Difficulty understanding or learning
Mental health condition
Chemical sensitivity or food allergies
The “other travellers” group is all domestic travellers who do not identify as having any of the disabilities or conditions above (and did not travel with a person with any of these disabilities or conditions). 
A daytrip is a round trip of at least 50km from home where the traveller did not stay overnight at the destination. 
An overnight trip is a trip where the traveller stayed one or more nights at least 40km from home.


Appendix 2: Disability Supplementary Questions from 2023 National Visitors Survey
F.16a I now have some questions about disability or long-term health conditions. This will help us understand how accessibility issues might affect travel within Australia. Are you comfortable answering these?
F.16b	 <Which, if any, of the following health conditions do you have – IF ON TRIPS ONLY (A.3 =1 and A.5 = 2), AND TRAVELLED ALONE (C.14 = 1, FOR ALL)> < Regarding the trip(s) within Australia we spoke about earlier, do you or anyone that you travelled with have any of the following health conditions – IF ANY DT TAKEN (A.5 = 1),OR TRAVELLED WITH OTHERS FOR ON TAKEN, (C.14 = 2-11)>?
F.16bi	 And which one of these conditions had the most impact on how difficult it was to get around while on those trips in Australia?
F.16c	 And who in the travel party had that particular condition?
F.16d	 And on which of the trips in Australia we talked about today were they with you?

Note:
The data in this report was derived from answers to these questions and other questions in the National Visitors Survey.



[bookmark: _Appendix_3:_Data][bookmark: _Toc166673420]Appendix 3: Data tables
Table A1: Statistics for overnight trips – travellers with accessibility needs compared with other travellers (June quarter 2023)
	
	Travellers with accessibility needs
	Other travellers
	All travellers

	Number of trips
	5.9 million
	21.5 million
	27.4 million

	% of all domestic trips
	21%
	79%
	100%

	Total trip spend 
	$5.0B
	$20.3B
	$25.2B

	% of total domestic spend
	20%
	80%
	100%



Table A2: Statistics for daytrips – travellers with accessibility needs compared with other travellers (June quarter 2023)
	
	Travellers with accessibility needs
	Other travellers
	All travellers

	Number of trips
	12.6M
	39.0M
	51.6M

	% of all domestic trips
	24%
	76%
	100%

	Total trip spend 
	$1.8B
	$5.6B
	$7.4B

	% of total domestic spend
	25%
	75%
	100%



Table A3: Average length of trip of travellers with accessibility needs vs other travellers (June quarter 2023)
	
	Travellers with accessibility needs
	Other travellers

	Average nights per trip
	3.6
	3.4



Table A4: Average length of trip of travellers with accessibility needs vs other travellers (June quarter 2023)
	Length of trip (nights)
	Travellers with accessibility needs
	Other travellers

	1 night
	26%
	27%

	2 nights
	26%
	27%

	3 nights
	18%
	17%

	4 - 7 nights
	23%
	21%

	8 - 14 nights
	4%
	6%

	15 - 30 nights
	1%
	1%

	31 or more nights
	0%
	0%



Table A5: Form of transport used to travel to destination (stopover) – June quarter 2023
	Transport type
	Travellers with accessibility needs
	Other travellers

	Self-drive vehicle
	77%
	71%

	Aircraft
	17%
	23%

	Railway
	4%
	3%

	Bus/Coach
	1%
	1%

	Other
	1%
	1%


Table A6: Local transport types used at travel destinations (stopovers) – June quarter 2023
	Local transport used
	Travellers with accessibility needs
	Other travellers

	Did not use local transport
	79%
	76%

	Ride share service
	7%
	10%

	Taxi or chauffeur driven hire car
	7%
	8%

	Bus
	6%
	6%

	Train
	6%
	6%

	Tram
	5%
	4%

	Ferry
	2%
	2%


Note: Percentages here sum to more than 100% because travellers may used more than one form of local transport
Table A7: Trip activities (specific) - overnight trips (top 25 activities)1 
	Trip activity
	Travellers with accessibility needs
	Other travellers

	1. Eat out / dine at a restaurant and/or cafe
	64%
	64%

	2. Visit friends & relatives
	39%
	36%

	3. Pubs, clubs, discos etc
	24%
	24%

	4. Go shopping for pleasure
	24%
	21%

	5. Sightseeing/looking around
	23%
	23%

	6. Go to the beach
	23%
	22%

	7. Bushwalking / rainforest walks
	18%
	15%

	8. None of these
	17%
	18%

	9. Visit national parks / state parks
	15%
	14%

	10. Visit museums or art galleries
	10%
	8%

	11. Go to markets
	8%
	7%

	12. Exercise, gym or swimming
	6%
	6%

	13. Fishing
	6%
	5%

	14. Visit botanical or other public gardens
	6%
	5%

	15. Other outdoor activities (not further defined)
	5%
	4%

	16. Attend an organised sporting event
	5%
	5%

	17. Go on a daytrip to another place
	4%
	4%

	18. Visit history / heritage buildings, sites or monuments
	4%
	3%

	19. Attend theatre, concerts or other performing arts
	4%
	4%

	20. Picnics or BBQs
	4%
	3%

	21. Visit wineries
	3%
	5%

	22. Play other sports
	3%
	3%

	23. Water activities / sports
	3%
	3%

	24. Attend festivals / fairs or cultural events
	3%
	3%

	25. Visit amusements / theme parks
	3%
	2%


1. Table shows the proportion of travellers who engaged in activities on overnight trips
Note: Percentages here sum to more than 100% because travellers may have engaged in several activities.



Table A8: Accommodation types used by domestic travellers (June quarter 2023) 
	Accommodation Type
	Travellers with accessibility needs
	Other travellers
	Total

	Hotel/resort/motel or motor Inn
	31%
	36%
	35%

	Caravan park or commercial camping ground
	8%
	7%
	7%

	Rented house/apartment/flat or unit
	8%
	8%
	8%

	Other commercial accommodation
	1%
	0%
	0%

	Guest house or Bed & Breakfast
	0%
	1%
	1%

	Backpacker or hostel
	0%
	0%
	0%

	Friends or relatives property
	36%
	34%
	35%

	Caravan or camping - non commercial
	8%
	6%
	6%

	Own property
	3%
	4%
	4%

	Other Private Accommodation
	2%
	2%
	2%

	Other Accommodation
	2%
	3%
	3%



Number of trips 
(June quarter 2023)

Trips	
Overnight trips	Daytrips	5869191.8972943453	12603913.469809048	

Trip spend
(June quarter 2023)

Trips	
Overnight trips	Daytrips	4969663011.0488672	1831611407.0106037	

Number and spend value of domestic trips 
(June quarter 2023)

Travellers with accessibility needs	[CELLRANGE]
[VALUE]
[CELLRANGE]
[VALUE]

Trips	Spend	0.23402636778027003	0.20837126081767243	18.5M	$6.8B	Other travellers	[CELLRANGE]
[VALUE]
[CELLRANGE]
[VALUE]

Trips	Spend	0.76597363221972992	0.79162873918232757	60.5M	$25.8B	
Share of total




Other travellers


Interstate	Intrastate	0.32955175717238944	0.67044824282761051	

Travellers with accessibility needs


Interstate	Intrastate	0.27044489569872621	0.72937050027690609	

Total trip spend 
(all domestic travellers)
(Calendar year 2023)

Spend	
Domestic overnight	Domestic day	109331000000	32929000000	

Toal number of trips 
(all domestic travellers)
(Calendar year 2023)

Trips	
Domestic overnight	Domestic day	112584000	216211000	

Average spend per trip

Travellers with accessibility needs	
Overnight trips	Daytrips	846.73718256508971	145.32084906786915	Other travellers	
Overnight trips	Daytrips	943.47205727052062	142.78232252290664	



Trip expenditure items 
(% of total trip spend by item)

Travellers with accessibility needs	
Accommodation	Takeaways and restaurant meals	Transportation	Airfares	Shopping	Groceries for self-catering	Alcohol, drinks (not already reported)	Tours	Entertainment	Other Expenditure	0.28334793477194403	0.1737457595772558	0.15433293711193674	0.12561375967797533	6.6455792371884315E-2	6.5909649365770817E-2	4.9458068112455102E-2	3.7099086317511396E-2	2.9572905749956805E-2	1.4464106943309662E-2	Other travellers	
Accommodation	Takeaways and restaurant meals	Transportation	Airfares	Shopping	Groceries for self-catering	Alcohol, drinks (not already reported)	Tours	Entertainment	Other Expenditure	0.29383257764801046	0.16537914431952619	0.14766421456915615	0.14093083433427453	6.3547217092624037E-2	4.5327391571917348E-2	4.9563216472851036E-2	4.4145257592618233E-2	3.4285077911658725E-2	1.5325015278830272E-2	



Types of disability/long term health conditions
(% of all overnight travellers, June quarter 2023)

Trips	
Mental health condition	Chemical sensitivity or food allergies	Hearing impairment	Require other mobility aids or have other mobility limitations	Difficulty understanding or learning	Vision impairment (not corrected by glasses or contact lenses)	Require wheelchair or scooter	7.5326732673267324E-2	7.5049504950495047E-2	4.3207920792079205E-2	3.4574257425742577E-2	2.2217821782178217E-2	1.6910891089108912E-2	9.7029702970297029E-3	


Sex ratio by age group 
(Travellers with accessibility needs)

Male	
18-34	35-54	55+	0.39838009383915363	0.41648237125568371	0.48907571266972688	Female	
18-34	35-54	55+	0.60161990616084637	0.58351762874431645	0.51092428733027306	



Main purpose of trip - overnight trips

Travellers with accessibility needs	
Holiday	Visiting friends and relatives	Business	Other reason or Not stated	Medical reasons	0.41148237031567286	0.36699280044304966	0.14546797120177221	3.8766845117223558E-2	3.7290012922281707E-2	Other travellers	
Holiday	Visiting friends and relatives	Business	Other reason or Not stated	Medical reasons	0.40795643624262595	0.31997176423133161	0.22971814652347097	1.6538093077194574E-2	2.5765138909897647E-2	



Trip activities (broad categories)
Overnight trips

Travellers with accessibility needs	
Social activities	Outdoor / nature	Active outdoor / sports	Local attractions / tourist activities	Arts / heritage	Other activities - Not asked	0.86265460587040799	0.43197341702049102	0.22946280228908991	0.20324903082887208	0.19051135314749862	0.18312719217278936	Other travellers	
Social activities	Outdoor / nature	Active outdoor / sports	Local attractions / tourist activities	Arts / heritage	Other activities - Not asked	0.85236726667675089	0.37961982554328644	0.21675994554530328	0.19215448999142842	0.16396914233852669	0.19003680734129985	



Travellers with accessibility needs




Private Accommodation	Commercial Accommodation	Other Accommodation	0.50163277996803257	0.47440507554055728	2.3962144491410129E-2	

Other travellers

non-accessible	


Private Accommodation	Commercial Accommodation	Other Accommodation	0.45944245042647142	0.51073823338764512	2.9718096972080815E-2	

Other travellers

Non-Accessible Travel Group	




Travelling alone	Friends or relatives travelling together	Adult couple	Family group - parents and children	Business associates travelling together	Other Types	0.33706448847879794	0.19033933343417536	0.25669338980487066	0.14168305349669744	7.013563253163918E-2	4.0841022538193918E-3	

Travellers with accessibility needs

Accessible Travel Group	




Travelling alone	Friends or relatives travelling together	Adult couple	Family group - parents and children	Business associates travelling together	Other Types	0.30459664020675653	0.25696880191988186	0.22761676204541259	0.1578364408344102	4.3935757799520032E-2	9.0455971940188295E-3	
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